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Aims of the day

* A practical guide to
banner advertising on
CW digital
— Booking space
— Creating effective

banners & sites
— Getting results

©
e — What to do next




What you’ll get

* All the facts on

— Production
» Contacts @ CW, agencies & RealMedia
* On & offline resources

— The commercial opportunities

— The RealMedia solution

— Pantene: a case study for Proctor & Gamble by
Grey Interactive

* Where you go from here
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Cable & Wireless digital

* Launched July Ist 1999
— Over 120,000 customers

. . c©
— National roll out Q(\C '(X\\
* What is it? 'd“ o™
— 140 TV channels < %\«\

* 48 channels of movies &q .q
* 5 radio stations
* Electronic programme
guide
— Free interactive services

— Free phone line & 100 @
minutes of calls
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More than just TV

Free TV Email : e

Free TV Internet

¥ Fnternet [ M\?g Ugll:Ed

nrdealx
* Free Games o : By )

Fallow the

Champlons desgue

* Free Customer Ghcond #lape
. yporimeglie

Services

F’-l:lnui'- " 140 ﬁ

TV Email

Every customer chooses a free address

the_smith_family@cwctv.net

jim.brown@cwctv.net | 3 it g

fishface@cwctv.net
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TV Games

* Single & multi WHAT'S ON
player games

* Cash prizes

* Play along with
TV gameshows
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TV Internet

* A growing walled garden
— 40 sites
— 10 categories
* eg News, Sport,
Money, Travel vt

Leisure
Listak

* Internet standards bt
_ NaVigator br’OWSEI" Erl!.e-rt.flnml.-ral spartinglife
earning - -
— HTTP, HTML, Money Rome €110 R

Javascript, SSL
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TV Internet sites

* Designed & hosted
by partners

* Support from
Cable & Wireless
on design,
development
and operations ==
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Next steps
* We've only just E
arted Jravel-ms"
starte Rone €140 E G n
* Increasingly dynamic : B Alps o
content y e o
Caipides 1 o £33 ""‘F'.
° More Partners Halidays Abroad 5

* A more effective
platform for
advertisers & partners @
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Developing TV Internet sites

Tania Hurst
Lead Producer
Cable & Wireless
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Overview

* Whatis a TV Internet site?

* What we ask you to do,
and how to do it.

* The developers’ web site
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What is a TV Internet site?

* A permanent site accessible from the

TV Internet portal

* Channel producer works with you to
define content, and aid implementation

of CWC design/technical guidelines.
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CWC digital platform

* Based on open Internet standards

— Liberate DTV Navigator, a browser in a
set-top box

— HTML 3.2, Frames, JavaScript 1.1, SSL 2/3
— TCP/IP architecture

d

What does this mean for site
owners & developers!
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A flexible solution

* You can use existing web architecture

— back-end servers, databases, cgi-scripts,
and e-commerce technology

* No limits to the size of the site/service

— all content is hosted on CWC
content partners’ servers

* Don’t have to maintain two services

— content updated in one is automatically
updated in the other @
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Howtodoit...

* Design a new interface so that it works:
— on TV, navigating with a remote control
— with our architecture

* By using
— CWC Design & Technical Guidelines

— DTV Navigator emulator software, ‘Emmy

)

* Find them on the developers’ website
www.digitalcabletv.co.uk @




Interactive TV

Options "~ Go [ Help Hide title

CWC INTERACTIVE TV DEVELOPERS' SITE

[T 7Y v on sit

Online Design & Technical Guidelines
Tlips and To for Developing
Info an the Live service

Click=through TV. March 28 2000
Advertising on TV - FULLY B
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CWC INTERACTIVE TV DEVELOPERS® SITE

R I 1] v on ste
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CWC INTERACTIVE TV DEVELOPERS’ SITE

R I 1] Design/Tech Guidelines
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CWC INTERACTIVE TV DEVELOPERS' SITE
e M 1] Design/Tech Guidelines

Ensure text is legible from TV viewing distance 8
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CWC INTERACTIVE TV DEVELOPERS' SITE
e M 1] Design/Tech Guidelines

I & Simplify cluttered layouts
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CWC INTERACTIVE TV DEVELOPERS’ SITE

e I [=1e] Design/Tech Guidelines ‘d

I BSimplifying cluttered layouts
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CWC INTERACTIVE TV DEVELOPERS’ SITE

I 3] Developing
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CWC INTERACTIVE TV DEVELOPERS' SITE
e I 5 Developing
I B Using the Emulator

1. Basic Use of the CWC Interface
F7.F
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CWC INTERACTIVE TV DEVELOPERS’ SITE

BT 5] Developing

Show Cache
Flugh Cache

Show Documents

Metwark Trace DTV translati

Full CulF No web car -
0 WBEEED bt | Waiting for MPEG data feed to b
prrvns MPEG data feed not active. con
dtv> JavaScript debugtext: Cust
sthhuild=false

CWC INTERACTIVE TV dtv> type command in here
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CWC INTERACTIVE TV DEVELOPERS’ SITE
I 33 Developing

I B Coding Examples
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CWC INTERACTIVE TY DEVELOPERS® SITE

T 1] Live Service
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CWC INTERACTIVE TV DEVELOPERS’ SITE

I T v Service

Interactive Ser

1 TV Internet

2 TV Email

3 Games

4 On-screen Service

5 Den't Miss...!

le-2-0hAd =SB S -@2

CWC INTERACTIVE TV DEVELOPERS’ SITE

I T v Service




www.digitalcabletv.co.uk

* Your first port of call when developing
interactive content

— CWC Design & Technical Guidelines
for TV Internet sites

— Download emulator software
and guidelines on use

— Information on the Live service

— Advertising guidelines and templates
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Commercial Opportunities

Lee Fenton
Manager, Digital Services, Consumer Media
Cable & Wireless
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Overview

Subscriber numbers
Roll out
e Customers

* Usage
Advertising opportunities

e Future view

Summary




Numbers - Customers

e Current DTV base of 124,849
— 61,213 of which are new customers
e DTV Interactive base of 83,650

— Manchester, Macclesfield, Bolton, Bury,
Rochdale, Cheshire, Oldham, Tameside,
Stockport, Staffordshire, Wirrel, Watford.
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Numbers - Rollout

» Coverage in March 2001: 4,000,000
* Customers in March 2001: 560,000

April live interactive areas:

— Leeds, Ashford, Dover, Folkstone,
Peterborough, Brighton, Ealing, Harrow,
Harrogate, York, Bromley, Surrey

May/June live interactive areas:

— Bexley, Dartford, Hammersmith & Fulham,
Lambeth, Waltham Forest

O
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Who are CWC
Digital Customers!?
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UK Population
Social Groups

20% 20%

. Highest Earners (A, B)
. Upper Earners (B, Cl)
20% 20% Middle Earners (Cl, C2)
- Lower Earners (C2,D)
. Lowest Earners (D, E)

O
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CWC DTV Customers
Social Groups

. Highest Earners (A, B)

. Upper Earners (B, Cl)
Middle Earners (CI, C2)

- Lower Earners (C2, D)
. Lowest Earners (D, E)

é
i

UK Population
Lifestage

. Starting Out (Young Singles/Couples)
- Nursery Families (Young Kids)

Established Families (Older Children)
. Empty Nests (‘Golden Years’)
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CWC DTV

Customers
Lifestage

. Starting Out (Young Singles/Couples)
- Nursery Families (Young Kids)

Established Families (Older Children)
. Empty Nests (‘Golden Years’)
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What are customers doing?
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Numbers - Usage

e 23,000 households access ‘interactive’

each day
* 12-18th March 2000

* 350,731 user sessions for the week
* 24.2 million page impressions™
* Most active 18:00-18:5%hrs

* not ABC audited figures
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Numbers - Usage

* Email
—as of 17th March 51,500 customers had
provisioned their email accounts

» Keyboards
— by the end of February 7.8% of customers
had keyboards

O
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Advertising Opportunities

Drive traffic to sites

— build your communities of interest

— drive e-commerce revenues

Drive ad revenue for content partners
— microsite opportunities for advertisers
Drive ad revenue for the platform

— portal inventory including email

* Drive e-commerce revenues for the
advertiser

Next Steps

* Trial participation
— banners and microsites

* Commercial launch of banners
— participate

* Emerging trends
— develop CWC relationship

— broadcast triggers
— research and launch 2nd half 2000

B¢ oo

24



Summary

Growing customer base

Outstanding customer proposition

Attractive customer segments

Huge appetite to interact

Build a more involved relationship
e Learn
* Earn

B¢ oo
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